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The Shropshire Borderlands will
be well regarded by discerning
UK visitors looking for an
authentic alternative.
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Top Ten Strategic Aims

1. Increase number of visitors and
spending — 5% growth per year
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aise awareness of NSO as a quality,
accessible rural destination —within and
outside the area.

3. Two way flow of visits between market
towns and their countryside




4. Capitalise on the best-known attractions
to encourage visits to lesser known
attractions.

5. Improve sharing & communication of
visitor research and insight amongst
businesses and organisations.



Top Ten Strategic Aims

6. Increase knowledge of the area’s
attraction within the industry — sell-on.

>

7. Support local enterprise, business
networks — to increase yield & capacity,
sustainability & quality.



8. Articulate better the heritage &
landscape — interpretation, events and new
i acliet

9. Better links and packages between
commercial operators.

10. Encourage visitors to leave the car
behind (where it works)
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Action Plan
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Ten Priority Action Areas

* Colla
* Who ¢

Top Four

porate to compete

o you think you are

* Memorable Marketing
* Focus on Market Towns
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And the next:

* Welcoming Walkers & Bikers
® Better Business

® Share our Shropshire
o Surprising Specialisms
® Access All Areas

* Extended Experiences







SHROPSHIRE BORDERLANDS
VISITOR ECONOMY STRATEGY

Making it Work



SHROPSHIRE & TELFORD
TOURISM STRATEGY

. BOARD
Partnership —
focus on network,
exchange of SHROPSHIRE BORDERLANDS
information, DESTINATION PARTNERSHIP

celebrating
achievement.

Executive Group
focus on

EXECUTIVE (Reports to
Destination Partnership

monitoring against
strategy and

3 Delivery wider membership). continuing
groups — development of
focus on strategy

R0 - the MARKET TOWNS

action plan

MARKETING AND PR

BUSINESS AND PRODUCT
DEVELOPMENT
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Three ‘doing’ groups
e Marketing & PR

e Market Towns

 Business & Product Development

Free to meet as when they need to,
involve whoever they need to
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BUSINESS & PRODUCT DEVELOPMENT GROUP

AIMS
Skills, quality & training in the industry.
Good links and networks

Opportunities, new products, niche & special interest visitor
offers.

Knowledge, familiarisation and communication



Compiling visitor itineraries for websites

Arranging B & B start—up training

Generating more business from major events in the area
Encourage participation in the Occupancy Survey

A programme of activities to increase knowledge

Develop special interest tourism - WWI & Wilfred Owen



MARKETING & PR GROUP

AIMS

Strong, shared messages, values & images -
creating an identity that all can be proud of.

Use resources more effectively for stronger
campaigns.



Focused consumer research

Photographs, words — available for all to use

Increase northern Shropshire profile within
existing promotions



hills, woods, rivers, waterways,
history, wildlife, meres & mosses

Ciiginally Desisac in 1960, e Shropshine Wiy was a 136-mike trail
Tunring relnly thraugh the county's Arsa of Cutstanaing Natural
Bauty the Shropshire Hills Raturing the great hogs back of the Lang
Mynd, the Mysterious cutcraps of the SUperstones and e uniqua
Wenlock Edge. Links fram the South of the County then tock i hoWem
and on toWhitchurchwhere Itmet the Sandstane Trail.

IN 2007 & Majar twa year programme Upgraded the southenn sections
and “twaakadt” the routa B Eaka [T places that were not possible to
access In 1980 A new guidebook was wiitten, the ShropshireWalking
webslte expandesd anda Haney map crastac

Conaf focks o Lower ek ioa

Butthe “Shroppy™ Way still i rct take you 1o somme of the wonderful
[PAACES I B red i of e Counity 30 anather programime of work:
started In 200 Qusing European LEADER funding, This KIme nee routes
wara reatad In partnership with tha Ramblers, ocal walking graups,
‘the Cana and Rivers Trust, Shropshire Wikdiire Trust, Pughs and Naturd
Englared taking the walkar to the mystical Cswastry uplands and tha
Meres and mosses landscaps hat makes this area so special.

The Wy now Inclucks:

= Llanymymech with IEs fascinating Hofmann lime kin

= 0l S sty raCecours: with It igure of 2l ght track so kved by
Mad Lk Mytton

= Chirk workd heritage dte

- Ellesmera

= Fenns and Whixall messes that are Intemationally Important
RANMGAR NaMIre [2senves

+ BOWN MOSs Nature rReerve

There Is something cther-warldly akout the nort of Shrapshie -a
wiatery landscaps of green and blue which seams to be it up from
within, Glaclal lakes ahd canals waave thicugh a countrysde with
SO AMEZING Nerltage and Ftiractions. By O Dyke in the west

Is Uanymynech where the wildiife [s as Interesting as the remains
arfthe 19th century lImeworks. At Chirk, the Word Hantage sik of
Ponboysylite Aqueduct and Canal begins as Thomas Telfend's aqueduct
CaImies the watanway high over he Cairag valley before plunging Ints
the four hundred mekres of The Darkle tunnel. The second agueduct at
PonboysylIte Rur mils o IS even more hali-ralsing. There's Hawkstone
Park. near Wem, an 18th century fantasy of grottos and follles which
e Just the right location far the TV acsptation of The Chronides of

Marnia. And Blesmere, where In sping you can watch herons hatch thelr

¥ouUNg and enjoy the |akaside views anytime of year.

The markek Towns have characban And decent bear, Soneholse of
Cswistry, andl Joules of Market Drayton are o of the o cal breweres.
Artists and musklans seam to lIka It hera 50 thers's planty going on.

The walks dong canal towpaths and around the Meres and Mosses are
not SrenLous, DUt dlow plenty of tme 1ook dosely and youll spot
‘wikdlif2 and herage thatyou'll probably ses nowhare elsa,

When yiou VIEIE Fenms and Wilsail Moss then maks sure to have loak at
‘the new history trall, created with Matural England as part of the Mems
and Mosses Lanchicaps Parmership Praject, where a WW2 top sacret
Stamish site IS belng recreatact This was a Dombing dkcoy whers Daskat
fires werz [It every time there was a lomber rald on Merseysiden the
hops that the Luftaaia would tomb Itand not the cities.

Farr wisitw p here you can
downiaad the guides 3nd Mmaps a5 well asthe podcasts sponsared by
local comnpany PUghs.

u] rﬂE_ Find out more at

Uanymmech Ared
anid Natwve Aeiene

[

#1 www.shropshirewalking.co.uk




Tha sight of a canal boat 126 feat above your head is
almest as extracrdinary as watching birds fly below you
while the conal boat glides by at arm’s length awery.

This is the experience of visiting the UK's newest Werld
Heritage Site, tha Pontoysyllte Aqueduct and Canal
which straddles the Shropshire-Wales border. The eleven
rile site includes two eighteanth cantury Themas Talford
agueducts which carry the Llangellen Canal ever tha
Des and Cairieg valleys. Thera's nowhers quite like it.

The Llangellen is a branch of the Shrepshire Union
Canal which featuras large in the nerthern part of the
county. The canalside towns of Ellesmara,
Whitchurch and Market Drayton
and market towns of Wern and
Ozwastry are quaint places
of inferesting small shops,
teashops, hartage trails,
traditional markats and
geed old fashioned pubs. CTy
Markst Drayten has its
own brewery, loules,
which alse supplies fina

OFWesiTy Herirage Cenine

I
LU TV

ales fo many pubs in nerth Shropshire and its borders —
and nowhere elsa, Oswestry too has its own Stenahouss
Brawery. Oswestry is an English border town full of
Walsh character, presided ever by Old Oswestry, the
most impressive Iron Age hilfort on the Welsh borders.

Shropshire's ewn long distance fectpath, The
Shropshire Way allows walkers to explors the
landscapes of the nerh of the county along wall-sigred
accassible rights of way. The Shropshire Wy is 228
miles long and rambles scenically through the whele
county. Shorter circular routes make graeat day or half-
dey walks. Each mile is the result of a labour of love by
our velurtesr walkers. They showad us their favounte
foctpaths, suggested beguiling litle daviations, even
shared thaeir favourite views.

Take in tha hilly terrain of COffa’s Dyke in the west. Or
the Maras and Mosses around Whitchurch, Wem and
Ellasmere — a strange wetland landscape formed by
glaciers and of internaticnal impoerance, Guida book
and leaflets are available from Vistor Informatien

Cantres or download reute information from
www.shropshirewalking.co.vk

Shropshire's website spacially

AN for walkers.

. (1] If the nerth of Shropshira
sounds a bit haarty, relax The
towpath walks are gantle,
the landscape a scenic
mix of grean and blue -
countryside, canals and
meres. And the gardens ars

e

spacial —Wellerton Old Hall Gardens - ene of the mest
important modern gardens in the English Garden styla,
the remartic Dorothy Clive Gardens and Howkstone
Park & Fallies, an aighteenth cantury fantasy land of
cliffs, groftoes and monuments. Wem Sweet Pea Fastival
and Cswestry in Bloom bring flowers info fown adding
charm o character.

For more infermation:

Oswestry Berderlands

(Oswastry & the Shropshire/Wales Bordar)
www.oswesiry-welshborders.org.uk

Marth Shrepshire

(including towns of Ellasmera, Whitchurch, Wam
& Market Drayton)

www.northshropshire.co.uk

Visitor brochure for Oswestry & nerthem Shropshire
available frem Oswestry Yisiter Infermation Centres
at Mile End Tel: 01691 562488
& the Town Heritage Cantre
Tel: 01691 662753
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MARKET TOWNS
AIMS

Cultivate the retail, markets, hospitality, food,
events, culture & heritage of the market
towns

Improve visitor infrastructure and facilities

Create clearer awareness of the towns



Use the Whitchurch & Oswestry Town tourism plans to
help the other towns create their own plans

Town tourism planning starting now
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TION PARTNERSHIP

AIMS

To bring together tourism businesses, organisations and
stakeholders (public and private) to deliver the
Shropshire Borderlands Visitor Economy Strategy.

To increase the volume and value of tourism in the
northern Shropshire area

To celebrate achievement, build confidence and a
positive team approach to developing tourism in the area
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